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["'WLA SYMPOSIUM’ COMPETITION]

[TERMS AND CONDITIONS]

1. The Promoter is:
The Tax Institute
Level 10, 175 Pitt Street
Sydney NSW 2000
Phone: +61 2 8223 0000
Fax: +61 2 8223 0077
Email: tti@taxinstitute.com.au
ABN 45 008 392 372

2. The Competition will begin at 10:00am AEST on Monday 11 June 2018 and will end at 5:00pm
AEST on Friday 6 July 2018.

3. The Competition includes one (1) prize comprising of two (2) tickets to the Women & Leadership
Australia Symposium in Melbourne on July 24" and 25™. The Prize is not transferable or
redeemable for cash. The Promoter is not responsible for any other costs associated with the
Prize, including the cost of travel or accommodation to the event.

4. Entryis open to all Australian residents aged 18 years and over. Employees of the Promoter,
agencies and retail sponsors associated with this competition are ineligible to enter.

5. Entry into the competition can be made by subscribing to the Women in Tax monthly
newsletter, during the period outlined above.

6. The winner will be chosen by a non-independent scrutineer and will take place at the office of
The Tax Institute, Level 10, 175 Pitt Street Sydney NSW 2000 on Monday 9 July at 9:00am AEST.

7. The winner will be notified by phone, and an email will be sent to confirm the details of the prize
in writing. Additionally, once confirmed, an announcement of the winner’s name will appear on
our Facebook Page on Tuesday 10 July 2018.

8. The prize can be redeemed by sending an email to a representative of the Women & Leadership
Australia. Contact details will be provided to the winner.
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9. Inthe event a Prize is not redeemed there will not be another winner selected. If the winner
advises The Tax Institute they do not wish to accept the prize at the time of notification, then
another winner will be selected.

10. If the winner does not use the prize, the Promoter is not liable for any costs associated with
rebooking tickets.

11. The personal information collected will only be used for the competition. By entering the
competition, each entrant acknowledges a further primary purpose of collection of entrant’s
personal information may be used for direct marketing, to contact entrants with marketing
information and to market, improve and add to products and services that may be of interest to
entrants.

12. The Promoter may share information with third parties who provide services to the Promoter.
By entering the competition and opting in at the point of entry into the competition, each
entrant agrees that the Promoter may use the entrant’s personal information in this way.



